f‘? webwriters.ie Case Study 4 - National Media Campaign

Client: Design Shannon Skillnet

(www.designshannon.ie)

In Spring 2007, the then Network Manager of Design

DESIGN Shannon Skillnet, Laura Maye, decided to engage Mary
SHANNON Fennelly, Webwriters.ie to carry out a national PR campaign
S K| LLH E-l- to raise the profile of this Skillnet. “Nobody knew about us,”

Laura recalls. “We needed to get the message out to all
kinds of designers and to the business community at large
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Te m?f""’*fuw;_m that we could bring tangible benefits to their companies.
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- brochures, would help us to achieve this.”

Headquartered in Ennis, County Clare, but
servicing businesses throughout the Mid-West
y of Ireland, Design Shannon Skillnet was set up
! in 2006 to facilitate companies wishing to take
advantage of the potential benefits of design
and innovation to increase competitiveness in
T | business. Design Shannon Skillnet was funded

by member companies and through the
Training Networks Programme, an initiative of
Skillnets Ltd. funded from the National Training
Fund through the Department of Enterprise,
Trade & Employment.

“Overall, the results exceeded my expectations,”
explains Laura. “Firstly, it got our name out there;
companies knew who we were when we called about
Design Shannon Skillnet. Secondly, it was very
educational, both for me and for Design Shannon
Skillnet member firms involved. All of us gained
first-hand experience of dealing with the media and
benefited from the guidance that Mary provided
throughout. Overall, the programme represented very
good value for money and delivered some of the best
media coverage achieved by any Skillnet in Ireland
during the 2006/2007 funding period.” Similar media

activities continued until late 2008.




